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Are your 
packages 

sustainable?
By Doug Picklyk

W e are wasteful. in a study of 17 
industrialized nations, Canada 
generates the most municipal 
waste per capita, producing 

894 kilos per person each year—more than double 
the amount in Japan.

in 2008, Canadian households generated 
nearly 13 million tonnes of waste, with more than 
8.5 million tonnes sent to landfills and 4.4 million 
tonnes diverted through recycling. 

Excess packaging is a significant contributor 
to the household waste stream. in an attempt to 
stem the tide, governments and the packaging 
industry are collaborating on the “Canada-wide 
Strategy for Sustainable packaging” with the 
ultimate goal of zero waste created throughout 
the packaging life cycle. immediate targets and 
timelines are still being established.

Consumers do acknowledge sustainability 
efforts. in a study by Datamonitor, half of survey 
respondents believe reduced packaging would 
favourably influence their purchases, and 62% 
believe that recyclable/compostable claims have 
a positive influence on demand.

CpG companies are responding with the adop-
tion of reduced packaging and sustainable materi-
als to improve their green cred.

last questionlast question

water we doing?

at what price?
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Brewing 
Better 
Bottles
Ontario’s Beer Store 
recaptures 

of glass beer bottles

The bottles are 
reused 12 to 15 
times on average.
Toronto’s Steam Whistle 
Pilsner’s green glass 
bottles are made with 30% 
mOrE GlaSS aNd CaN BE 
WaShEd aNd rEfillEd 
uP TO 45 TimES—three 
times the industry-
standard brown bottle.

(Sustainable Packaging Coalition)

•  is manufactured using renewable 

and/or minimal energy

•  incorporates recycled 
post-consumer-use 
waste

•  optimizes the use of 
materials to reduce 
waste and transit weight

•  has the ability 
to be reused 
by producers, 
retailers and 
consumers 
before recycling

•  is easily recyclable in a variety of regions within any 

given national market where the core product is sold

•  is derived from a sustainable source
Definition of Sus•tain•a•ble 
Pack•ag•ing

98%

7UP’s PET Project
in august 2011, PepsiCo Canada introduced the 7uP 

EcoGreen bottle, North america’s first soft drink bottle 
made from 100% recycled PET plastic.

6 million pounds 
reduction in virgin 
plastic use

procter & gamBle loses weight  
P&G set a goal of reducing packaging by 20% and 
replacing petroleum-based materials with sustainably 
sourced renewable materials by 25% by 2020 (based on 
2010 levels).

30% 
reduction in 

greenhouse gas 
emissions 55%+ 

energy savings 
versus existing 
bottle production

danone goes Bioplastic

55%                    daNONE’S TarGETEd CO2 rEduCTiON 
fOr ThE PrOduCTiON Of iTS driNkaBlE yOGurT 

CONTaiNErS by using a high-density polyethylene made 
from sugar cane instead of hydrocarbon. 

1/2 inch and 1/4 inch
smaller Boxes, same-size product

hOW muCh GENEral millS rEduCEd 
ThE SizE Of iTS NaTurE VallEy CarTONS 
(maintaining the size of the granola bars), 
saving an estimated 6.2 million pounds 
of paperboard per year.

Gillette fusion ProGlide packaging made 
from bamboo, sugar cane and bulrush uses:

57% less plastic 
and weighs 20% less

Entire portfolio of Canadian and u.S. carton 
powder laundry detergents (Tide, Gain, Cheer, 
dreft and ivory Snow) compacted by 33%.

Up to 6% fewer trucks, up 
to 8% less fuel, up to 28% 
less corrugate

170% reduction in gHg 
emissions and 70% less 
fossil fuels consumed by 
using plant-based plastic 

for Pantene.

33% 
smaller!

83% consumers worldwide who say 
it is important that companies 
implement programs to improve 
the environment

48% North americans who would 
set aside preference for eco-friendly 
and buy whichever product is 
cheapest

12% Canadians who would pay 
more for enviro-friendly products 
than comparable non-eco-friendly 
alternatives


